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Community INTEREST

Inspired by their love of 
Hudson and their desire to 
share the tastes and charm 
of this historic river town, a 
local couple, Katie and Brian 
Elwood, started the Hudson Food 
Walk—a three-hour guided tour 
where guests learn about the town’s 
rich history and sample a variety of 
dishes at five popular eateries. 

“We have lived in Hudson for 17 
years and can honestly say this 
town just keeps getting better,” 

Katie Elwood says. “The thriving food scene, eclectic shops, abundant 
cultural attractions, scenic St. Croix River and distinctive energy make 
downtown Hudson a destination enjoyed by visitors and locals alike.” 

After taking similar food tours in the Twin Cities, the Elwoods looked 
at the idea of creating a guided tour in Hudson. They engaged Hudson-
based web and graphic designer Ejaz Saifullah of Corridor Design to 
develop the logo, branding and website. “He did an amazing job cap-
turing the essence of the Hudson Food Walk for our guests,” Katie says.

They also met with five popular local restaurants—San Pedro Café, 
Barker’s Bar & Grill, Pier 500, Winzer Stube, and Knoke’s Chocolates 
and Nuts, and each was enthusiastic about being a part of the tour. 
From authentic German food to Caribbean-inspired cuisine, the com-

bination of restaurants ensures that guests enjoy a wide variety of food 
selections. And with the tour concluding at Knoke’s, guests end on a 
sweet note as they sample a truffle, toffee, caramel and ice cream of their 
choosing.

The Hudson Food Walk combines fantastic food with a guided walking 
tour that includes a little bit of history and sightseeing downtown. “Each 
of the guides grew up in Hudson and will share some Hudson history, 
along with some of their favorite stories,” Brian says.

With a strong desire to give back to the community, the Hudson Food 
Walk will be donating a portion of the proceeds from each ticket sold 
to the United Way’s John Coughlin Food & Resource Center, which 
distributes food to 13 area pantries and shelters in St. Croix and Pierce 
County, Wisconsin.

Tickets for the tours are $45, which includes tastings at the five restau-
rants. The three-hour tours begin at 1:30 p.m. on Saturdays and Sundays 
through mid-September. Each tour group can accommodate up to 12 
people. Private groups or parties are encouraged and can be booked 
together if a date is available. For more information, please visit www.
hudsonfoodwalk.com or follow on Facebook at www.facebook.com/
hudsonfoodwalk. 

Hudson
715-377-9600
2127 Coulee Road 

(Next to Applebee’s)
FantasticSamsHudson.com

River Falls
715-426-7808
1587 Paulson Road 

(Across from ShopKo)
FantasticSamsRiverFalls.com

New Richmond
715-246-9080
228 Paperjack Drive 
(Behind Kwik Trip)

FantasticSamsNewRichmond.com

Appointments for all services now available with Senior Stylists
Hours:  Mon - Fri 9am-8pm • Sat 9am-4pm • Sun 11am-4pm

No Checks  Please

*Most Salons independently owned & operated, © 2016 Fantastic Sams Franchise Corporation. 

FREE HAIRCUT WITH 
A FULL FOIL

NOT VALID WITH OTHER OFFERS OR DISCOUNTS. EXPIRES 10-31-16.

• HAIRCUTS
• FACIAL WAXING
• HIGHLIGHTING
• COLOR

• PROM & BRIDAL
• HAIR EXTENSIONS
• PERMING/TEXTURE
• MAKE-UP

Hudson Food Walk 
Treats Guests to Culinary Delights 
“People who love to eat are always the best people.” 

—Julia Child

By Leah Noel

www.hudsonfoodwalk.com


